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To illustrate how little has changed in four years,
other than conditions becoming worse, the 2008
Nader/Gonzalez campaign is posting these policy
positions on various injustices, necessities, and
redirections that were prepared initially for the
2004 Nader/Camejo campaign. Such a short
historical context should give our supporters and
viewers an even greater sense of urgency to stop the
corporate interests' and the corporate
governments' autocratic control -- and the
resulting deterioration -- of our society and
country.
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Opposition to Media Bias and
Media Concentration
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The mass media in the United States is
extremely concentrated, and the messages
that they send are too broadly uniform. Six
global corporations control more than half of
all mass media in our country: newspapers,
magazines, books, radio and television. Our
democracy is being swamped by the
confluence of money, politics and
concentrated media. We must reclaim our
democracy from the accelerating grip of bigmoney politics and concentrated corporate
media. This requires real campaign finance
reform, which means public financing of
public elections; some free access to ballot
qualified candidates on television and radio;
vigorous antitrust regulation and
enforcement; ending broadcasters' free
licensed use of the public airwaves; and the
reversion of some organized time on our
publicly owned airwaves to establish
audience-controlled radio and TV networks
to ensure the diversity of voices and solutions
necessary for a really free press and a true
civic democracy.
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